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Top Data Models -- Tesco, Facebook, Amazon and 
eBay
Knowledge@Wharton: Which industries and companies are most successful in leveraging the data right now?

Steven Lewis: Coming from a UK perspective, one that would spring to my mind would be Tesco, which is a huge 
retailer based in the UK, but expanding to other parts of the world. Over a number of years they’ve evolved their 
club card loyalty program to a point where not only do they collect a huge amount of data on their customers, 
but they also use it effectively. A lot of the offers and coupons that they will provide to customers are around core 
products and services that they buy on a daily or weekly basis. They are a poster child as to how you can really 
leverage all of the data you collect.

Knowledge@Wharton: Eric, would you give us an example of a successful industry or company that’s leveraging 
their data well, and which has lessons that the financial services industry could adopt?

Eric Bradlow: That’s a great question and I agree with Steven’s answer, which is that the biggest challenge is 
linking these data infrastructures together. And when we first started our center here at Wharton, it was the 
Wharton Interactive Media Initiative -- that’s not what its name is now, but there’s a reason.

The interactive media industry as a whole, because of the way their philosophy is around digital data capture -- 
they have an infrastructure built to link data bases together to target individuals and they have the means to do 
it very easily, whether it’s through your mobile device, through the website, et cetera. I think [for good examples] 
you could look at Google, Facebook -- Amazon has done a tremendous job – and I would say E-Bay has done a 
very good job.

Now, here’s the thing that’s interesting -- as I travel around today to banks, pharmaceutical companies, et cetera 
-- they’re  for the first time actually hiring people from the online industries to teach them stuff about analytics 
and data capture. Because, again, these legacy systems -- they weren’t used to doing things that way. You always 
heard the story of traditional businesses sending people to these new businesses -- it’s actually now going in the 
other direction and I’m not sure I thought I would have lived long enough to see that happening.


